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Your ad will be seen in a journal that is published in cooperation with these national agencies and organizations:



WHAT IS

PALAESTRA

MISSION

To be the premier scholarly journal in adapted sport, F: PALAESTRA (pronounced \po-les’-
therapeutic recreation, and adapted physical education by =" 2 #rd\) is a Greek word meaning
publishing applied research, information about exemplary M n ' sport school or gymnasium.

programs and resources for educators and practitioners. ... i il i i

About

PALAESTRA is a quarterly journal that provides subscribers with research, programs, best practices, news,
events and more. Editorial content is focuses on adapted physical activity such as sports, physical education,
recreation, and recreational therapy. PALAESTRA is neither age nor ability specific and strives to span abilities
and sports. Subscribers include universities, students, individuals with disabilities, and professionals working in
adapted sport, recreation, recreational therapy, and physical education programs.

By advertising in PALAESTRA, your message will be seen by the professionals in the field who help determine
purchases for their agency, or recommend products to those they serve. Your ad will be seen by future professionals
who will already be familiar with your product, as well as those who consult on, design or lead funded research
projects and programs.

History

1984  First issue published. Began as a dissertation by Dr. David Beaver at Western Illinois University.
Unanimous endorsement from Committee on Sport of the Disables (COSD) of the United States Olympic
Committee (USOC) & has been published in cooperation with the USOC ever since.
1991 Endorsement from the Adapted Physical Activity Council (APAC) of the American Alliance for Health
Physical Education, Recreation and Dance (AAHPERD)
Endorsement from the American Amputee Foundation (AAF)
1998 Adopted as the publication of the National Consortium for Physical Education and Recreation for
Individuals with Disabilities (NCPERID) with subscriptions provided to all teachers who pass the
APENS (Adapted Physical Education National Standards) exam. Passing the exam recognizes the
individual as certified adapted physical educators (CAPEs).
Ranked as number-one out of 66 worldwide publications on sport and physical activity for those with
disabilities by Dr. Greg Reid (published by Adapted Physical Activity Quarterly).
1999  Selected by Tuesday’s Child as publication to fulfill remaining subscription and advertisement
commitments.
2011  The 100th issue is published.
2013  Sagamore Publishing, LLC becomes the new publisher.
2014  30th Anniversary
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THE BROAD AUDIENCE OF

PALESTRA

Audience
o Adapted Physical Education Teachers o Occupational Therapists
o Recreation Thereapists o  Physical Therapists
o  Athletic Trainers and Coaches o  University Educators and Students
o Athletes with Disabilities » Agencies whose mission and goals are similar to
o Individuals with Disabilities PALAESTRA and encourage or offer subscriptions to
o Parents and Spouses of those with Disabilities members

o Rehab Counselors

Larger Markets

NCPEID
Members of the National Consortium for Physical Educators for Individuals with Disabilities (NCPEID) receive
PALAESTRA as part of their membership.

CAPE CERTIFICATION
Each professional who becomes CAPE certified (Certified Adapted Physical Educators) through the Adapted Physical
Education National Standards receives a subscription as part of their membership.

CLASSROOMS
PALAESTRA is being used as supplemental teaching material in the classroom. Your products will be seen by future
professionals providing the services, programs, and recommendations for product purchasing.

EVENTS

PALAESTRA is promoted and handed out at many national and regional conferences throughout the United
States. PALAESTRA is a sponsor of the Midwest Symposium on Therapeutic Recreation and Adapted Physical
Activity. Copies are distributed to each attendee.

Closing Dates

If deadlines fall on a weekend, extensions are made to following Monday by 5 p.m. CST. Late
and rush orders are accepted whenever space and time permit

Issue Insertion Order Ad Material Release
"""""" Seing 127105 1aas 3sns
""""" Smer  37/15 4Ans e/sis
""""""" Rl 65 7AAs esas
"""""" Wimer  9ANs 10485 12505

Insertion order forms can be found on www.palaestra.com/advertising
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UTAH RECREATIONAL THERAPY ASSOCIATION CONFERENCE
MARCH 12-13, 2015 * PROVO, UT « ATTENDANCE: 350+

SOCIETY OF HEALTH AND PHYSICAL EDUCATORS (SHAPE) AMERICA
MARCH 17-21, 2015 * SEATTLE, WA * ATTENDANCE: 5000+

MIDWEST SYMPOSIUM ON THERAPEUTIC RECREATION AND ADAPTED PHYSICAL ACTIVITY
APRIL 20-22, 2015 ¢« ST. LOUIS, MO ¢ ATTENDANCE: 200+

NATIONAL ABILITIES EXPO
JUNE 12-14, 2015 * CHICAGO, IL * ATTENDANCE: 3600+

AMERICAN THERAPEUTIC RECREATION ASSOCIATION ANNUAL CONFERENCE
SEPTEMBER 26-30, 2015 * ALBUQUERQUE, NM * ATTENDANCE: 400+

NATIONAL PARKS AND RECREATION ASSOCIATION’S NATIONAL CONGRESS AND EXPO
SEPTEMBER 15-17, 2015 ¢ LAS VEGAS, NV * ATTENDANCE: 6500+
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This section presents information on bills being discussed and laws passed in Congress that have relevance to
disability issues, particularly in the areas of physical education, sport, and recreation.

[\l iTo)ale | BNYod=) 1 - T Tt T T S

In this section, the reader will find information about national disability sports organizations such as the United
States Association for Blind Athletes and the National Wheelchair Sports Association.

Research Application - .- oo

Professionals in the field of physical education, disability sport, and therapeutic recreation present applied
research in this section.

PUb|iCCIﬁOh Review R

Current books and DVDs with a focus on physical education, disability sport, and therapeutic recreation are
described in this section.

Accessible Golf © e e e e e s e s e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e eeeeeeeeeeeeeeeeeeeeeeeeees

In this section, a master golf instructor presents new ideas on how to teach and accommodate individuals with
disabilities at the driving range and on the golf course.

Spori-s Nuiriiion © e e e s e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e s e e eeeeeeeeceeeeceeeeeeseeesees

This section, focusing on nutrition for athletes with disabilities, presents new ideas on nutrition.

Horses, Human qnd Heq"-h S e

This section presents new ideas on how therapeutic horseback riding and other activities with horses can help
individuals with disabilities.

APAC Acﬁon e

News from the Adapted Physical Activity Council (APAC) of SHAPE America (formerly the American Alliance
of Health, Physical Education, Recreation, and Dance) is shared in this section.the American Alliance of Health,
Physical Education, Recreation, and Dance).
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PRINT

ADVERTISEMENTS

Why invest in print advertisements in PALAESTRA?

PALAESTRA is not only a printed journal, subscribers also receive online access. Issues can be downloaded
to most most mobile devices. The online version is the same as the printed, so your ad will not be missed by any
subscribers. Because PALAESTRA has an niche audience geared toward adapted sport, physical education, and
therapeutic recreation, there is no doubt that your ad will be seen by the appropriate audience.

Print Advertisement Space

PALAESTRA offers a variety of advertisement spaces to promote your business, organization, or event.
PALAESTRA prides itself on having only 10% of ads per issue making PALAESTRA an exlusive advertising outlet.
Advertisements can be purchased in the following sizes:

Ad Rates
2-PAGE SPREAD o e ! x""@
W:15.75° 2-Page Spread  $4.284  $3,641
H: 10.00"
Full Page $2,289  $1,945
1/2 Page $1.145  $974
FULL PAGE ]/2 PAGE (H) 1/4 Page $573 $487
W: 7 375" wezazs I
H: 10.00" H: 4.875" MPage  WEOWE

1/3 PAGE (H)

1/2 PAGE (V)

W: 7.375" W:3.625"
H: 3.250" H: 10.00" There is no additional charge for four-
color printing, nor for bleeds. When
establishing a four-issue contract, ads
must be run within a twelve-month period.
Rates are commissionable (15%) to
]/4 PAGE ]/6 PAGE (H) recognized agencies. Additional charges
W: 3.625" W: 4.875" are non-commissionable. Ad space is
H: 4.875" H: 2.500" limited to 10% of total printed pages.
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DIGITAL

ADVERTISEMENTS

Website Advertisements

PALAESTRA’s website is the main source to access resources for the Palaestra community as well as online
access to each digital issue. By advertising on www.PALAESTRA.com, your advertisement can be seen and provide
a direct link to your product’s website. By advertising online, you reach both subscribers and non subscribers who
visit the website for additional resources. Sponsorship of specific pages may be available.

FULL SIZE

W: 210 px

H: 210 px

HALF SIZE

W: 210 px

H: 105 px
Website Ad Rates

Size 1x 2x 3x 4x 5x

Full Size $75 $70 $65 $60 $50
Half Size $50 $45 $40 $35 $25
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CONTACT

For more information or to purchase advertising in
PALAESTRA, contact:

Emily Wakefield
Journals Marketing Manager
Sagamore Publishing LLC
217-819-5984
ewakefield@sagamorepub.com

7iPALAESTRA

www.palaestra.com



